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Since 2/2OO5Since 2/2OO5

Freedom and anarchism with user‐
created contentcreated content
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User uploaded contentUser uploaded content

Lazy Sunday 
got it goinggot it going
2/2006 
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User uploaded contentUser uploaded content

DMCA request from NBC after 5M 
views in Feb 16th 2006views in Feb 16 2006

– http://youtube‐global.blogspot.fi/2006/02/lazy‐
sunday.html

“Elusive, much desired youth audience”
– Burgess & Green 2008Burgess & Green 2008
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But not user generatedBut not user-generated…

Kruitbosch
and Knackand Knack 
2008
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HAPPENED SINCE THEN…
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Study in two partsStudy in two parts

Survey study
Digital anthropologyDigital anthropology
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DefinitionDefinition

Music on Youtube = 
content likely to be discovered withcontent likely to be discovered with 
artist/title keyword search
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DIGITAL ANTHROPOLOGY
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Descriptive Research ApproachesDescriptive Research Approaches

Cases 
StatisticsStatistics
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Case of Frontside OllieCase of Frontside Ollie 
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http://www.villetolvanen.com/2013/04/09/tuukka-temonen-kuka-puhalsi-frontside-ollien/
http://www.hs.fi/paivanlehti/kulttuuri/Tutkija+Frontside+Ollien+suosio+on+aitoa/a1365570798639



Robin is bigger than PSY!Robin is bigger than PSY!

M Vi
YT Release 
d t

Time, 
th Vi / th

Audience 
i M

Audience corrected 
i / thMeme Views date month Views/ month size M views / month

Gangnam style 1445771755 7/15/2012 8 175,187,499 3375 51,907.41
Front side ollie 10371512 1/13/2012 14 720,942 4.95 145,644.97
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STATISTICS
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2O132O13
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Musical content types in YouTubeMusical content types in YouTube

YouTube users have 
created new music video

Original video

created new music video 
types
Vid i d t iVideo is secondary to music 

 Lyrics video
entry

 Still video
entry
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Youth and kids study 2O11Youth and kids study 2O11

Aarnio & Multisilta
20112011
N=2464 , 7‐20 year 

ldolds
YouTube and 
Facebook by far the 
two systems mosttwo systems most 
widely used
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Rhythm analysis w CheekRhythm analysis w. Cheek
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Google TrendsGoogle Trends
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Hit video analyticsHit video analytics
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DIGITAL MUSIC SERVICES 
SURVEY
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Where’s My Music? 2O12 StudyWhere s My Music? 2O12 Study

Survey study of Finnish students use of 
music devices and services, emphasismusic devices and services, emphasis 
on YouTube
N b D b 2012 N 762November‐December 2012 N=762
Mode age24 yearsg y
Some highlights of the data
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Most commonly used devicesMost commonly used devices
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Every day Every week Seldom Never



Most popular servicesMost popular services
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Technology choices in contextTechnology choices in context
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music home friend's place



ConclusionsConclusions

YouTube is the leading digital music 
service for the Finnsservice for the Finns
Popular culture forum 

– Cf. long tail
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apps Facebook com/earwormclinicapps.Facebook.com/earwormclinic
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Thank you!Thank you!

M bli iMy publications at
http://hiit.fi/lassial

Tweets around music technology 
@l i l@lassial

Currently searching for a new 
position…
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