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f.  +358 (0)9 1733 6216
www.kulttuuriakaikille.fi

Kulttuuria kaikille -neuvonta
Taidemuseoalan kehittämisyksikkö KEHYS
Valtion taidemuseo
Kaivokatu 2
FIN-00100 Helsinki
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WHAT IS ACCESS?

• Accessibility means that
all visitors have equal
access to the museum’s
collections.



9.11.2004  Sari Salovaara

WHY PROMOTE ACCESS?

• duty to provide all visitors
equal access without
discrimination

• good for business
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WHO NEEDS ACCESS
REQUIREMENTS?

• These include elderly people,
people with disabilities, children.

• Up to one third of the
population are impeded by
barriers in poorly planned
environments.
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How to improve
public access to
museums ?
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Museum visitors are individuals
with a wide spectrum of
needs and capacities

• People have different physical abilities

• People communicate in different ways

• People absorb information in different
ways

• People have different cultural backgrounds

• People have varied income levels
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• Remove architectural barriers;
• Reserve parking space close to the museum

entrance;
• Install tactile routes for visually impaired visitors

and provide raised maps/plans;
• Install bright, anti-glare lighting;
• Display clearly legible signs, labels and maps;

People have different
physical abilities
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• Enhance visibility of doors, ascents/descents
and physical barriers using colour contrasts;

• Provide access via wide, easy-to-open doors;
• Install ramps and elevators instead of/in

addition to stairs
• Equip stairs with full-length handrails;
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• Choose anti-slip flooring material;
• Provide rest areas with comfortable seating of

varied heights (also 50-55 cm);
• Arrange wide access routes (also in temporary

exhibitions);
• Install simple-to-use, push-button controls on

doors and lifts.



9.11.2004  Sari Salovaara

• Be equipped to communicate with hearing
impaired visitors (e.g. lip reading, pen and
notepad);

• Install assistive listening devices (e.g. a tele-loop
amplifier/induction loop system) or provide
amplified headsets;

• Arrange tours and other services in sign
language;

• Install good lighting.

People communicate
in different ways
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• Present information in a variety of formats;
• Display texts explaining the content of exhibits;
• Use clear, easy-to-read language on information

panels and in brochures;
• Display large-print texts at a suitable height for

reading;
• Provide sign-language services.

People absorb information
in different ways
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• Provide information in Braille and in digital
format/on the web;

• Allow visually impaired visitors to touch selected
exhibits (sculptures, reliefs and scale models);

• Offer audiotape tours;
• Arrange good acoustics;
• Install good lighting;
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• Be aware of your target audience when planning
exhibitions;

• Collaborate with different segments of the
community;

• Ensure that the museum’s acquisitions include
material relevant to minorities

People have different
cultural backgrounds
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To succeed in
improving access to
museums,
the museum personnel
needs:
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• Open-mindedness and social awareness;
• Awareness of the museum’s responsibility to provide

equal access to all members of the public;
• A genuine desire to treat all segments of the

community as equally important target groups;
• Willingness to cooperate with different target

audiences;
• Proper training;
• Drafting of forward plans (complete with budgets

and target dates for implementation);
• Commitment to these objectives.


